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In late October, telecommunications companies from the US and Canada formalized agreements
with Mexican companies in preparation for the opening of Mexico's long-distance telephone
market.
In one case, the US-based telephone company MCI and the Mexican financial group Banacci
announced the formation of a new company, named Avantel. The two companies originally signed
a cooperation agreement in January of this year to bid for the long-distance concessions. Financial
analyst Geoffrey Dennis of the US-based brokerage company Bear Stearns & Company said the
new company creates the mechanism for the Banacci-MCI partnership to begin construction and
infrastructure preparations for the final opening of the long-distance market.
The Communications and Transportation Secretariat (Secretaria de Comunicaciones y Transporte,
SCT) is due to announce the long-distance awards by the end of the year, but the concessions will
not become effective until January 1997. According to El Financiero International weekly business
newspaper, Avantel will receive 55% of its funding from Banamex (Bancci's banking subsidiary) and
45% from MCI. On a related matter, the Canadian company TeleGlobe in mid-October became a
fourth member in an existing Mexican-US consortium that is also seeking bids to participate in the
long-distance market.
The three other members of the group are US companies IXL Communications Inc. and Westel Inc.,
and Mexico's Radio Beep. The four companies are bidding for the long-distance concessions under
a joint venture dubbed Marca-Tel. If the bid is successful, Marca-Tel hopes to initially invest US
$600 million in infrastructure and other aspects of the long- distance operation. Overall Marca-Tel
investments are expected to eventually total US$2.5 billion.
Two other US-Mexican consortia are also bidding for the long distance concessions. One three-way
partnership, formed in September of this year, involves the US telephone company giant GTE and
the Mexican companies Valores Industriales SA (Grupo Visa) and Grupo Financiero Bancomer.
The other partnership, announced in October of 1993, is a joint venture between Bell Atlantic
Corporation and Mexico's cellular telephone company Iusacell.
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